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1. Consolidated Financial Results for
Fiscal Year Ending March 2024



FY24-03 Consolidated Financial Results

Revenue increased and income decreased
Despite temporary impacts, other businesses progress smoothly

Operating revenue Operating income Profit for the year ™

(Unit: billions of yen) (Unit: billions of yen) (Unit: billions of yen)
, 1,080.6
5 671.8 5,754.0 1,077.4 \ 679.1 6818
: Temporary :

\ Temporary
:  impacts™*3
44.0

impacts™
119.0

FY23-03 FY24-03 FY23-03 FY24-03 FY23-03 FY24-03

*1 Temporary impacts of provision for lease receivables for the Myanmar telecom business and impairment and provision for removal of lowutilized te lecom equipment
*2 Profit for the period attributable to owners of the parent *3 Temporary effect of reorganization for subsidiaries/related companies



Consolidated Operating Income Factors for Change

Communications ARPU revenuesrebound. Steady growth in focus areas

__________________________________________ (Unit: billions of yen)
{  Tempora
Multi -Brand | acco?mtirg

1;077-4 communications

Impairment,
Energy Others 1,0806 provision for removal

Rakuten
roaming revenue Y

961.6

Focus areas | Temporary |
{ impacts |

119.0

.....................

| impact business :
ARPUrevenues DX !inFy23-032(1) Excl.(1) | — m.j‘/ ete
(41.1) IR +20.4 | ESTRA | o o o e
Group MVNO Myanmar telecom
revenues + Financial business! (4.0) business

_ N

FY23-03 FY24-03 EY24-03

(Excl. temporary impacts)

*1 au Financial Holdings (IFRS basis) *2 Temporary impact from change in accounting treatment of housing loans



FY24-03 Topics

Completed growth of major businesses andG rollout plan
Steady progress toward sustainable growth

Growth of major businesses Completion of 5G rollout
Communications
ARPU revenues abosli;tgi:r;g()()
rebound
about 52,000
stations

Focusareas

YOY double-digit
profit growth

*1 au Financial Holdings ( IFRS basis) excluding the impact of accounting treatment changes in FY2303 FY23-03 FY24-03
*2 Comparison of 4 MNOs in Japan. The browsable license number by Ministry of Internal Affairs and Communications radiocommu nication search as of April 12, 2024.



Mid-T erm Management Strategy

- Progress ofKey Measures
Steady progress despite teleconprice reduction, fuel market impact, etc.

Target (FY23-03 - FY25-03) Review of results(FY 23-03 - FY24-03)

Slightly behind mid-term target
YOY rebound achieved in FY24-03

ARPU revenue increasedue to 5G
promotion (FY22-03 vs.FY25-03)

About 47 billion yen; DX/Finan ce doing well
Energy businessbehind due to fuel price hikes

Profit growth of 100+ billion yen in
focus areagDX/Finance/Energy)

ssaulisng

Cost efficiency 100 billion yen scale About 80 billion yen (including 3G closure)

Prioritize CAPEX and strategic business

investments in 5G and focus areas Strategic business investment:about 700 billion yen

FY23-03: 43.4%

.. H 0,
Dividend payout ratio over 40% FY24-03: 46.5% (plan)

£ol10d

T
S
o
-
O,
=

Flexiblele sharebuybacks FY23-03-FY24-03: 500 billion yen

OO O o0 Db b




Revision of Mid-T erm Strategy

Continued growth despite unexpected factors
Extend deadline by one year toreach EPStarget

EPStarget: 1.5x compared to FY19-03

Initiatives through FY24-03

i Telecom Fuel market ~ Myanmar | :
 price reduction impact ~ political upheavals Sustainablegrowth and shareholder returns
(Unit: Yen) . Increased profits every year
388.7 (excluding temporary impacts’)
. 340.0 i
2000 3110 3220 ,  Flexible share buybacls

FY20-03 to FY22-03: 550 billion yen

ocgq1 2757 2842
' FY23-03 to FY24-03: 500 billion yen

Mid -Term Strategy period

FY19-03 FY20-03 FY21-03 FY22-03 FY23-03 FY24-03 FY25-03 FY26-03 extendedone year & Strategy updated
(After adjustment) (E) (Plan)
Previous _ _ Current '
Mid -Term Strategy S Mid -Term Strategy

*Excluding temporary impacts such as provision for lease receivables in Myanmar telecom business and impairment and provision for removal of lowtilized t elecom equipment.



- Power t oAlCon
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Society where communications are integrated into every scene

Al will be integrated to create new value for the next era

Solving regional issues Safe and secure society,

The creation of a society in which

EK DDI VISION 2030 anyone can make their dreams a reality,

by enhancing the power to connect.
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Evolution of Power to Connect through Al
Creating value by driving digital twin with partners

Value-added creation
through Al x data

,"“‘\m —
- Tomorrow, Together
Diverse data Vm X » artners
M : . ; ’ 7 : Y
/-“"“-E — . . .
| Service expansion Iin
diverse industries

Physical




Digital Initiatives
~Building Infrastructure for Al Era~

Digital
Value-added creation
through Alxdata » \
Tomorrow. Together
: N }
Diverse data VF >< P artners Feedback

Service expansion in
diverse industries

T —
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Generative Al Platform Development

Accelerate developmentby leveraging telecom infrastructure
and start-up technologies

Development platform Application platform

Develop large-scale computing infrastructure Develop computing
Speedy model building through startup collaboration environment close to customers

Fine Tuning . Low-latency, distrib
: : 3 computing infrastru
Multimodal Model development DOmaIn(;S[IDECIfIC (5G MEC" . computing re
Generative Al moaeis v |
(Open model utilization) HLTZ ('St' ) MDD , ’
D ata formatting N | o
¥/ FLYWHEEL 740 y,

Large-scalecomputing infrastructure i ¢» 7 1

* Multi -access Edge Computing
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Computing Infrastructure Supporting Al

In addition to building DC for LLM *! development
low-latency environment will help expand Al services

Large-scale computing infrastructure

Integrated GPUs to support large-volume
computation for Al learning

Mid- to long-term CAPEX
about 100 billion yen

(about 10.2 billion yen in grants)

Resourcesharing and collaboration

Low-latency, distributed computing infrastructure

Uses8 telecom centers nationwide
for low-latency Al processing

5G MEC

Computational resources

Accelerate business and service careation
using generativeA

-~ . @,
s A 1 g =
S ' g i S NICY rizzamnns
s 3’ ' MUGENLABO
- EMAERERT Q75 L

In-house Research Institutes*2
Industry partners Startup s & Municipalities

Providing a comfortable environment
for using Al services

*1 LLM (Large Language Model) *2 Plan to collaborate with the National Institute of Information and Communications Technology (NICT),
supervised by the Ministry of Internal Affairs and Communications, in utilizing language data necessary for the learning of LLM .



DX Expansionwith Al

Accelerate use of internalDX and implementation in toC/toB services

Large-scalecomputing Multimodal generative Al Low-latency, distributed
infrastructure domain-specific models computing infrastructure

Telco Al (in-houseDX) Al for personaluse

Al for business

NW operation sophistication ____ Improved smartphone — Industrv solution advancement —
and business efficiency functionality and CX ry
Anomaly detection Sales and

and analysis inquiry support

Al filtering Mobility Al Smart City Al
_ il § - o grece — .

Create new value and increase efficiency

* Al applications in the telecomindustry based on data fromtelecomcarriers.

15



Physical Initiatives

Concept of "Convenience Sto

Digital

Value-added creation
through Alxdata

Feedback

—

Diverse data

' - Service expansion in
diverse industries

Physical
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LAWSON BusinessGrowth
Utilize Al and DX to drive LAWSON growth

Toward next stage of growth LAWSON business profit

(Unit: billions of yen)

Problem solving with Al and DX

[ Further growth with Al and DX g

Challenges inretail industry

Diverse Labor Society &
customer needs shortage environment

FY22-02 FY23-02 FY24-02
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The World Aiming with LAWSON

Support a sustainable societycentered on Real x Tech Convenience Stores

Short-term initiatives -Lawson’s Ideal Real Store Format-

Inject technology to support customer convenience.
Create commumty stations that emanate real-world warmth!!

Deliveries: Automatic shelving _ Full-range of advice remotely
machines Avatar crew offer customer service
/ ¥ Remote sales of OTC drugs
0
5 g @

v Automatically separates products Set up “full customer service desks”
J%. J
=} B
( ~4 o)
/

<

Self checkout

from the point of delivery
v Automatically displays products by t‘l:;lléan link with anywhere in the

best-selling items

Made with fruit

fromthe fwrm Active store-based robots

<7 Robots automatically get out and line

up products

¥ Robots change pricing displays
(dynamic pricing)

v Supplementary picking of delivered
items

v Consider the way products should be
lined up depending on sales

<

Permanently clean toilets
v Facilitates effortiess cleaning of the
whole toilet

v Offer clean toilets anytime

In-store kitchens: Robot chefs ‘.:" O s
¥ Robots can easily make hard menus f ] 7 Use technology to Use technology to boost

ol M il B - improve customer efficiency and create a
v Provide freshly made, hot meals by Ui Y convenience sustainable model

cooking on the spot

L 1 “Hubs of refreshment in every community”
; 9 046 5
*rendered image v updated version 2 0
Copyright (c) 2024 Lawson, inc. All nghts reserved.

L DGiE gy Real
¥ LAWSON X MANZ=ZEE

Fandiil

LAWSON

Medium/long-term efforts -The Ultimate “Lawson Town” Concept-

Build a convenient living community
for senior citizens, young people and Children called “Lawson Town”

Build Generate enough electricity to supply Lawson Town through solar and wind power
Concentrated Lawson Lawson farms \
expertise amassed through
the development of 16
farms nationwide

- Social Issues Lawson is tackling
Clean energy
I Declining Medical

Regional birthrate, and SDGs
«» Technology-driven smart vitalization aging nursing
population care

agriculture
« Promote local production for
local consumption d

» Farm experiences for children
« Cooking in Lawson stores.

Medical facilities
L

« Provide hospitals and clinics
* Remote medicai treatment
* Build rest homes

[ —

T
Commercial facilities
e -~
E. T-n == o

Store-to-door grocery delivery " X i Foo:D ‘:::i:r?:; aena
by drone to the houses of e ] ¥ Fofiem wg’edu[e food IED“
single people and young people | __| b=

eﬁl,

Apartment block i
renovatlo
:‘ -

e Self-driving bus

Automated community bus route around Lawson Town
Copyright (c) 2024 Lawson, inc. Al ights reserved.

;xpnnuncc

Lawson workplaces

Childr afeteria

Nurseries/kindergartens
« Event spaces

Building communities where
neighbors help each other
by gathering in the square
and delivering groceries to
elderly people’s homes

| Deliveries by drone within Lawson Town I 2 1

From LAWSON financial results announcement FY24-02

Green

Mitsubishi Corporation
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New Value Co-Creation

LAWGSUON

Convenience store
asstarting point

Creation of
new value-added

Utilizing Al and DX

Real Tech
convenience

Ponta
economic zone
further expansion

Mitsubishi Corporation
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Real T ech Convenience

Toward —Frictionless” Convenience Stores utilizing Al and DX

Facilitate Customer" purchases

Tailored purchaseexperience for customers

LAWSON Convenience stores

Smalltrade areadata

< Q@

: DX : — e
Data\enh1$?ment Reduce workload of-Store Staff°

Concentrate resources on customer service
by reducing manpower

Minn

Specialiged tea Telecom operators
formation Location/ preference data

Contribute to sales expansion and profitability improvement per store



Creation of New Value-Added

Expanding -customer contact points® and -value-added" with

(- )

Value-
added
Expandon

\. J

(- )

Contact
point
Expansgon

\. J

Real

Telecom + value-added [_D

Product support

Finance/ Settlement

[ J
{ )
[ Electricity ]
[ )
[

Content

Telecommunication l

Store

E>
S

about 2,000 store

Contract procedures

(X

Repairs

Medication instruction /
Receiving medicine

+ o

&

Financial & insurance
consultation

k]

Quick commerce

T ech Convenience Stores

21

——————————— PF business utilizing Iocatlon

| “4” Base Station/ Edge Al

Drone base

@ dis

Crime prevention &
asterprevention center

E\J

EV stations

S — ———

Digital

L

--

about 15 million a

members

p

about 35 million

members

Multi -contact points (LAWSON )

m;

'

Green energy

Value provided
by KDDI
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Further Expansion of Ponta Economic Zone

Maximize by utilizing multi -contact points

Economic zone based onPonta

Ponta Pass
Strengthen value-added services withLAWSON Rebrand - a Smart Pass Premiun?

as a starting point , Expand economic zone
- through point circulation
Towards 20 mil. members

Convenient Product
delivery recommendation

Point circulation

Ponta

9
2 ' : Customer
]

9 P0|_nt l.Jse referrals to
activation LAWSON
Ponta o A ~

affiliated companies

Strengthen ties with Loyalty Marketing (LM )
LM _ KDDI _ Mitsubishi Corporation _ Partners

~
iy -
o ———————— - -

r
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
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Business Synergies

Ma X | Zze corporate val-awreedthiromn?

Maximize corporate value / Synergies /

Value-added revenue M ulti -contact points
/ DX growth |
. Ponta Pass growth
. Retention enhancement to 20 million members
c ﬁ L Value-added services
ost efficiencies / DX expansion

Launchingec<Réal
Increasesales Convenience Stores

Quick commerce evolution

Efficiency

LAWSON Organic growth

- Accelerate overseas expansiod
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Shin-T akanawaConcept

Plan to open anew store of the Future Convenience
at KDDI offse new

Robotic Next generation
operational efficiency remote customer service
Backyard/store display, cleaning, " Customer service byavatar crews
Cooking and assortment of products Inject technology to support customer convenience. and KDDI products

Create community stations that emanate real-world warmth!!

tailored to the customer's needs TR L e == PN
' y i \ -#ft‘\f \‘ /" _5e|fc:eikout Tt\&\r/ :AE'J' :u . 0
) T [ | | ’\\:. (B g~ = Smartphone-centrlc experience
Advancedinventory SO ol Lt Qg & " Improved convenience in
managementthrough DX L =0 R DR walk-through payment

4
__ Active store-based robots
= v get out and line

Recommendations based on time of
day

Sensorbased suspicious person
detection and stay analysis

Use technology to Use technology to boost

/ & P\ (S
o &. ~J improve customer
40N

Signageappeal : L et | S Automatic delivery scheme
tailored to customers : — ===\ Delivery robots
Displays recommended products From LAWSON financial results announcement FY24-02 > Order on phone and pick up in-store

according to time of day Drone delivery




Co-Creation with LAWSON

LAWSON

Medium/long-term efforts ~-The Ultimate “Lawson Town” Concept-

Build a convenient living community
for senior citizens, young people and Children called “Lawson Town”

Build Generate enough electricity to supply Lawson Town through solar and wind power

au Wellness

Concentrated Lawson Lawson farms

expertise amassed through B together | 4 5 " X
the development of 16 (ﬁ/i‘i‘i = / Social Issues Lawson is tackling
farms nationwide (o N e,
. . . . ST, Y i ) Declining Medical
Medication instruction Ny il , Rgonsl | | bitwws,  wd | Snes . .
« Technology-driven smart s vitalization aging nursing S h XR
- . . . agriculture / ) ; p ¢ : population care 0 ppl ng Vl a,
Receiving medicine + promotelocalprocuction or (1) o »
+ Farm experiences for children d o~ - : I . S Medical facilities _
+ Cooking in Lawson stores . . ) « Provide hospitals and clinics

* Remote medicai treatment
« Build rest homes

Food donations and
goods exchange

Store-to-door grocery delivery
by drone to the houses of

- E = y - )
| g |y . b o .
w22 o s % -
single people and young people LGl 1ood IDS
b} 2 d
=\ Apartment block ' - =2 = Experience
L renovation Z % a “ % Lawson workplaces
/ = 9 3 .." 3 y pS P A ) sries/] )“ o
{ >, @ s O] Yae 8 %
: i ' ¥ ’ - =1 -
139 1] 4
e /
'

R L tertainment

Nmenu
@ mobi

Quick commerce
MaaS

Building communities where
neighbors help each other
by gathering in the square
and delivering groceries to
elderly people’s homes

' ‘ .4 <
I Seif-driving bus

v Autormated community bus route around Lawson Town
Copyright (c) 2024 Lawson, inc. All rights reserved.

Ticket sales |

I Deliveries by drone within Lawson Town ] 2 1

auwfFG
Data Driven

Financial cooperation
~ Household support Gen. Al

Starlink

“ EV station _
Green energy \Smartphone supportx Retail Tech

auRenewabk Energy ~ au UQ POVO | BUSINESS |

mobile

25

From LAWSON financial results announcementFY24-02
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Profit Structure Reform for Technology

Promote optimization of balance between investment and
cost levels witha viewto the mid- to long-term

Mid- to long-term CAPEX of 100 b||||on
yen scaleincluding large-scale
computing infrastructure

Advanced

Digital infrastructure

technolo .
9y construction

TWVESIES

_____________________________________________________________

Cumulative 120 billion yen CAPEX
reduction target

v
Core . Infrastructure sharing

Cebs | Review of low- utilization

. Optimize OPEX by reviewing low-
efficiency [ P y g

utilization facilities

_____________________________________________________________

Controlling CAPEX and OPEX levelsto build a lean and meanprofit structure
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| nfrastructure Sharing

Expand collaboration with SoftBank for cost-efficient network deployment

SoftBank N ;h =
SharedAntenna _ 5 J \ :
. B st hs

-

Shared
: Transmission
Shared Radio Line Rural areas only
Image of Joint Construction AL _d 5G + 4G

Build 100,000 basestations by FY2030,aim to reduce CAPEX by 120 billion yen *2

*1 Excluding Okinawa Cellular *2 Cumulative total from FY2020 to FY2030 for KDDI only



3. New Satellite Growth Strategy
S

- Extended 1 year
Mid -Term Mid Ter
Management Strategy Manaaement

Strategy updated 9
Strategy

FY2022-2024 FY2022-2025
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Telecom Business for Al Era

Provide value-added services based on smartphones and 10T as a data origin

Number of main subscriptions (Smartphone + 10T)

Expand platform towards KDDI VISION 2030
Aiming over 82 million by 37/

2%

-

(Unit: million Iines)

82 00
74.27

63.80

Smartphone IR 32.30 33.00

3/23 3/'24 325 (Ex

Provide value-added viadata-driven
leveraging communications platform at
customer contact points

Value-added A

VAs ///\

=Ly,
. '

Data

e e ommunications




New Satellite Growth Strategy

Data Driven

. ‘ i o= | - R\ ” "." 3 ‘
Sports e I S Ny ten. Al

Entertainment@

Initiatives for the future

g N\ ToGlobalt @Y™ o > - With Life 8 &~ ¢ For Future
artups

Expand into the global market To be a company customers feel closest to Develop future talent and st

~ Capture demand for DC/IoT and Strengthen customer contact points "~ Provide opportunities to enhance |
‘,- growth in emerging countries Promote CATV/Regional co-creation i vitality and expertise

'




Core

Promotion of creating Value-added and

expanding customer contact points
+

Full-scale 5G
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Personal BusinessGrowth Strategy

Focus onvalue-added creation andexpansion of contact points
Strengthen proposalsvia Al and D ata-driven

) Value-added

Beneficial value-added _§ Presenting benefits to customers

on telecom infrastructure [ Al and D ata-driven acceleration
Settlement/ " = 2N
Loan Electricity k5
Product Content ® e Partners
supports % Communication >>>>>> LAWSON Leveraging partner contacts
8 to expand IDs

LAWSON and more > aw %‘!ﬁ\ Povo au PAY stores ’

and more y

Customer contact points and IDs

Total ARPU Increase_ Retention
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Multi -Brand ARPU revenues

For sustainable growth of ARPU revenues,focus on creation of value-added

ARPU revenues Value-added ARPU. Electricity ARPU

Increase ARPU revenues by creating valueadded Aim for double -digit CAGR growth of value -added ARPU

and expanding contact points & sustainable growthof electricity ARPU
] ] (Unit: yen)
Communication Value-added @ t
(Unit: billions of yen) (Unit: biionsofyen) B Electricity Sustainable

Jeueee ~  ARPU growth
880 yen v

.
.t
i
[
.
..
[
o

1 4814 Settlement/Loan Va|ue_ DOUbIe-digit
467.7 440 yen Pl added CAGR growth
Prozgcés;gfm ARPU Accelerate growth
c ot ot (excl. Electricity) through LAWSON
ontent etc. .
410 yen ! synergies

FY24-03 FY25-03 FY26-03 FY24-03 FY25-03 FY26-03 FY24-03 FY26-03

Notex Personal Services segment
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Generaien Value-Added Creation

Strengthen set plan proposals and partnering efforts

Proposal of set plan Partner collaboration

Contribute to higher engagement and ARPU Strengthen provision of value-added services
with LAWSON
0 u 7 * IIE 705:’ Content
au Money Activity Plan
oD
Unlimited MAX + Financial benefits S;eg:ﬁ;?nirg .,,,m Entertainment
over 700,000 contracts signed: . Ponta Pass
within 7 months of launch e LAWSON

aw uq pove

au Money Activity Plan vs. after au Money Activity Plan Eobile
other unlimited MAX plan subscription
About 25 % improvement About 10 % increase Somethlng "good“ with LAWSON

*1 At the end of March 2024 *2 Comparison of churn rates betweenau Money Activity Plan subscribers in Sept. 2023and other MAX plan subscribers through February 2024
*3 Analysis of ARPU before and after subscription basedau January 2024 MoneyActivity Plan subscriber data
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Generien Utilization of New 5G Frequencies

Expanding Sub6 area to provide high-speed,large-capacity 5G service

5G full -scale utilization

Sub6 area expansion

Plan to deploy the most in industry & Contribute to increased data usage and
Expand due to mitigation of satellite interference improved experience quality
conditions
Sub6 b(iiﬁdﬁ:‘mg;g)e,p'oye" Sub6data traffic* b 5GSA Slicing
industry’ '
39,000 end of FY24-03 about+20% Using slicing technology,

build NW for each service

Approx. double )
in Tokyo metropolitan area*

Before easing After easing

Contribute to higher
telecommunication and value-added ARPU

*1 Comparison with 4 MNO carriers in Japan*2 Tokyo and Kanagawa Prefecture
*3 Calculated based on actual results inTokyo and Kanagawa Prefecture fromFebruary to April 2024



Finance

Sports
Entertainmen

Healthcarée

)
SOV
\'\\\1\\‘0

{0
Web3 LX (Life traB®
Metaverse

Orbitl © Aim for DX/ Finance/ Energy double-digit CAGR growth
Orbit2 ° Redefine LX as growth area for future




Tomorrow, Together

KDDI [THTT5T

Corporate Business Growth Strategy

Strengthen Al and data utilization
Expand business domain and customer contact points

-
-

Al and digital value-added

[ Growth (value-added) ]

set on telecommunication -%
infrastructure
5 2N
oT Data a) N
Center 8 7R
. @
@ Municipalities  segment based on mobile
Industry ; Network Infrastructure 7
DX and more //

1
Customer contact points and ID

Building high -margin model of telecommunication + value-added



Tomorrow, Together 38

KDDI [ITH[T1]

Growth of Corporate Business

Promote telecommunication + value-added model
Aim for double -digit CAGR growth of operating income

Operating revenue Operating income

Redefine business segmentsbased ongrowth strategy Double-digit CAGR growth
Double-digit growth in growth areas, focusing on strengths Driving consolidated operating income
(Unit: billions of yen) (Unit: billions of yen)
Strengths of growth areas
1,289.0
s, loT -related s_e_rvices 216.9
Growth %‘;},&*0"“ FY24-03: 155 billion yen - Over 20% of
628.3 N KDDI Group
consolidated

D ata Center

FY24-03: 121 billion yen operating income

Base
660.7 Digital BPO

FY24-03: 191 billion yen -

FY24-03 FY26-03 FY24-03 FY26-03

Note) From FY25-03, due to changes in some divisions, the figures for FY2403 reflect reclassification.
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Growth Areas KDDILTEEES
Leverage Customer Base andTelecom Strengths for Al Era

Data Center Digital BPO"

Aim for 100+ million Expand business by capturing Al and data utilization for
connections with partners demand in Al Era high value-added
i Connected ! : : . .
i m specialized company | Aim for opera_ltlng (Unit: billions of yen) Altius Link
| (DD Soherience €Stablishedin North ! revenue200 bil. yen i
i P America i by FY31-03 200.0 -
Hemm e eesmeesosooosoooosooooooooo- ! Digital BPO Platform
(Unit: million’) — A | t | us
@ soracom  100.00 121.0 T ﬁ
= B
| \servicedata I
47.97 i i
‘ Utilize group assets
i Resolwe customerissues
e e !
3/'24 331 (Plan) FY23-03 FY24-03 FY25-03 FY31-03 (Plan)

* BPO method that outsources a series of operations by utilizingAl and other digital technologies to improve the efficiency of outsourced operations, rather than outsourcing operations using only
human resources.



